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MEAY : MINBANEUTIMIUNNE MINBUNUTIFUTINFUNN

ABSTRACT

The medical and wellness tourism industry is now rapidly growing on the back of the
rising popularity of healthcare trends. More convenient transportation also contributes to the expansion
of the wellness economy. The wellness tourism market is continually expanding. In Thailand, the
government has prepared a strategic plan (2016-2025) to develop the country as an international
medical hub and promote Thailand as the medical and wellness tourism hub (2016-2017)

This report is aimed at studying the potential of Thailand’s competitiveness in the medical
and wellness tourism industry. It found that Thai people did not understand the difference between
medical tourism and wellness tourism. Medical tourism refers to travelling to other countries for
medical treatment or tourism and participating in activities concerning illness treatment, whereas
wellness tourism refers to travelling to countries for rehabilitation services after illness or for
invigorating physical health.

The study also found that the medical tourism market is a key market of Thailand which
is a popular destination for medical tourists. The main reasons are that medical expenses in Thailand
are cheaper than other countries and Thailand has the readiness of medical specialists, internationally
accredited medical facilities, and quality and unique services. In addition, it found that the wellness
tourism market is larger than the medical tourism market with higher market value, and that the spa
business is a fast-growing sector in Thailand’s wellness tourism industry.

The target group of Thailand’s medical and wellness tourism market is Chinese tourists
and the direction of the medical and wellness tourism business is an integration of medical and
wellness tourism in the form of “Medical and Wellness Center”

In this report, the researcher expects that the study will provide various benefits and value
including knowledge concerning the medical and wellness tourism, situation and trends of the medical
and wellness tourism industry, potential of Thailand’s competitiveness in the medical and wellness
tourism industry and guideline for enhancement in the potential of Thailand’s competitiveness in the

medical and wellness tourism industry.

Keywords: Medical Tourism, Wellness Tourism
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